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OVERVIEW

“|Standarayeasures of Market

COMPELILIVENESS

A Mod€elfeir Customer Switching

| Alternative Market Share Measures -
AMS and NMMS

L essons from Telecommunications
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try or exit

Profit-maximizing firms
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. J\Jetwor'f TIJF-PTFJ"FF ned by regulated entity
(may dlSOIDE default provider)

‘| Custemer must be linked with a

provider during ‘new connect’

Purchases automatically recur unless
the customer switches
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oulictlirervVieasures

WRegulaRMarketShare (unit/revenue)

TAICEENEICAS) - Judge Learned Hand stated that

O0F6rOlfarmarket “is enough to constitute a

menopoly; it'is doubtful whether 60 or 64 %
WelIdNsE eneudn; and certainly 33 percent is
not.™

findal @ex - Merger Guidelines

If H is over 1800, "highly concentrated."” If
1000-1800, "moderately concentrated.” Under
1000, "unconcentrated.”
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ACUVENNSianafNew Move MS

-

Entire Customer Base

Movers Shoppers

AMS describes real-time decisions, but is
difficult to measure.

NMMS approximates AMS when customers
can choose during new-connect



NewsVioye Market Share
]

EasyAto measurer stpplier choices of
NEW COIRNECLS ar’hn 2asily: observable

ISIOAS during an ‘active

NoICE"UImeE
Real Time" measure showing current
activity e -

Highlights the importance of operational
details (sign-up procedures)
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Revenues (SEC)
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“NVaker shiarenion thie incumbent may fall
SIOWIVAEhE taikEra gru time to decline to
COMPELLVENEVE! |
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Short run exc!s profits may earned by
incumbent — attracts entry




ILEC Market Share by Time Period
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“NyEeitenaINYarket Shiare measures do

e dceliately reflect current decisions

ActivENVeliket Share is a better

approge Ut iS'hard to measure

‘| New: Mover Market Share approximates
AMS and'is easy to measure

Barriers to entry must be monitored
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